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Finding your niche isn't just a branding exercise anymore; it’s an algorithmic
requirement. As search changes from 3-word keywords on Google to 23-word

natural prompts on AI tools, broad and generic businesses are becoming
invisible. 

This workbook is designed to help you extract the deep, specialised expertise
already inside your business, turning it into content that modern platforms love

to recommend.
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STEP 1: DEFINING YOUR
SPECIALISED FRAMEWORK

Exercise: Uncovering Your Unique Method.

1.Your Broad Industry Category: (e.g., Therapy, Copywriting, Accounting)

_________________________________________________

2.Your True Specialty (The Sub-Sector): (e.g., Trauma-informed therapy, B2B SaaS
onboarding copy, Tax planning for creative agencies)

_________________________________________________

3.The "Uniquely Yours" Angle: What is an opinion, data point, or methodology you
use that most of your competitors disagree with or overlook? (This is your shield
against commodity content).

_________________________________________________



Exercise: Building Your Client’s Search Context

Think of your absolute ideal client at the exact moment they desperately need your
help. 

Break down the variables they would feed into an AI search or a detailed Google query:

The Variable Your Target Client's Specific Context

Who they are precisely:
(e.g., "An early-stage fintech startup founder..." / "A
busy professional in Edinburgh suffering from
burnout...")

The acute problem:
(e.g., "...losing 40% of signups during onboarding" /
"...unable to sleep due to work anxiety")

The specific constraint:
(e.g., "...needs a freelance specialist, not an expensive
global agency" / "...wants an ethical, evidence-based
approach")
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STEP 2: DECODING THE 23-
WORD PROMPT

The Synthesis Challenge:

Combine the rows above into a single, cohesive 23-word sentence. This is the exact type
of conversational prompt your website content needs to match.

"I need an expert ___________________ who specialises in ___________________ for
___________________ who are experiencing ___________________."



[ Core Broad Service ]
(e.g. Relationship Therapy)

Fill in your map below:

Your Core Service Pillar: __________________________________

Niche Service Page 1: __________________________________

Supporting Blog Topic (Answering an exact client question):
_______________________

Niche Service Page 2: __________________________________

Supporting Blog Topic (Answering an exact client question):
_______________________
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Exercise: Deconstructing Your Single Service Page

Stop listing all your services as a single bulleted list. Use this section to map out
individual niche service pages supported by deep, question-answering blog content.

STEP 3: BUILDING TOPICAL
AUTHORITY (THE SERVICE MAP)

[ Dedicated Niche Page A ]
(e.g. Couple’s communication)

[ Dedicated Niche Page B ]
(e.g. Post-divorce coping)

[ Blog 1]
(e.g. FAQ/Depth)

[ Blog 2]
(e.g. FAQ/Depth)

[ Blog 3]
(e.g. FAQ/Depth)

[ Blog 4]
(e.g. FAQ/Depth)
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Exercise: Building an Ethical Case Study Checklist

To stand out to both human buyers and search algorithms, your website needs
real-world proof of your niche expertise. Pick one of your client success stories and
map it out using the checklist below.

[ ] The Clear, Contextual Headline: (State the exact result, location/niche, and
timeframe. e.g., Fully Booked in 4 Months with Ethical Local SEO)

[ ] The Challenge: What was the surface-level problem, and what was the
deeper emotional or business roadblock?

[ ] The Niche Approach: Explain the exact, specialised steps you took. (Don't
just say "I did marketing" - say "We built targeted niche service pages to
capture high-intent local searches").

[ ] The Real Results: List tangible, specific data points (e.g., 3-5 new enquiries a
week, specific page-one rankings).

[ ] The Human Voice: A high-quality, authentic quote from the client that
highlights your specific niche expertise.

STEP 4: THE PROOF ENGINE
(YOUR E-E-A-T BLUEPRINT)
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Now that you have mapped out your niche, decoded your audience's 23-word
search behavior, and outlined your topical authority map, it’s time to build it into a
live, high-performing website.

Implementing technical SEO, restructuring your pages, and creating expert-led
content that ranks on Google and wins across the 'search everywhere' ecosystem
takes time, strategy, and precision.

Want me to handle it for you?

I specialise in helping values-led businesses and boutique experts gain strategic
visibility, attract the right traffic, and fill their diaries.

Let's turn your workbook insights into real enquiries. Head over to my Contact
Page to book a chat, and let’s grow your business together.

NEXT STEPS – FROM STRATEGY
TO ACTION

https://www.seo-plus.co.uk/contact/
https://www.seo-plus.co.uk/contact/


Many of my clients come to me feeling frustrated because their websites aren’t
pulling their weight. They are often overwhelmed by conflicting marketing advice and
tired of attracting enquiries that just aren't the right fit for their business.

I help them turn things around. For over 20 years, I have been working with small
businesses, solo entrepreneurs, and boutique specialists to implement honest, ethical,
and highly targeted SEO strategies.

By structuring your website around your true niche and speaking directly to the
clients you most want to serve, we can get your website ranking higher, capture high-
intent searches, and build a steady stream of perfect-fit enquiries.

This is exactly why I do what I do – nothing makes me happier than watching a client's
business thrive and seeing their diaries fill up with the right people.

I’m looking forward to supporting you on your journey from hidden gem to the go-to
specialist in your field.

Hazel Jarrett
Founder, SEO+

About Hazel Jarrett

CUTTING THROUGH
SEO CONFUSION - 

THE RIGHT WAY

Want to take the next step?
Explore more resources: www.seo-plus.co.uk
Ready for a tailored strategy? Let’s chat about how we can align your website for
Google, AI search, and beyond. Drop me a message directly via my Contact Page.
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