
The 10-Minute Homepage Fix
That Helps You Attract the

Right Clients

A simple guide to boost your
visibility, clarity and conversions –

without the tech overwhelm.

HOMEPAGE GUIDE
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Your homepage has just 5 seconds to convince someone to stay, so
every element matters. Think of it as a series of sections, each with a
purpose: to reassure visitors they’re in the right place and to guide
them towards the next step.

This guide walks you through the 5 homepage elements that make
the biggest difference – both for Google and for the humans reading
your website.

These tweaks are small but mighty. They’ll help your site:

✔️ Appear in relevant search results
✔️ Speak clearly to the people you want to work with
✔️ Increase enquiries, bookings or sign-ups

You can do it all in under 10 minutes.
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How to use this guide:

LET’S GET STARTED



Your page title is the first thing Google and your potential clients will see
– so make it clear, specific, and instantly relevant.

Template:
[Primary Service] for [Ideal Client] | [Business Name]

Example:
 “Breathwork Coaching for Burnt-Out Professionals | The Grounded
Space”

Why it matters:
Google relies on this title to understand your page. Your audience relies
on it to decide if they’ll click. Get this right and you’ll instantly stand out.
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1. SEO PAGE TITLE
(the blue clickable link in Google search results)
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Think of this as your 160-character sales pitch. It’s your chance to grab
attention and get that click.

Template:
Struggling with [problem]? [Service] helps [Ideal Client] feel more
[desired result]. Available [location or online].

Example:
“Feeling overwhelmed and disconnected? Breathwork coaching helps
busy professionals feel calmer and more energised. Available in Leeds or
online.”

Why it matters:
This is your “search snippet” – your first chance to speak to your client’s
problem and show them you have the solution.

2. META DESCRIPTION
(the grey text under your title in Google)
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Your H1 is your “this is for you” moment. It should clearly tell your
visitors who you help and how.

Template:
Helping [Ideal Client] [Solve Problem or Reach Goal] through [Service]

Example:
“Helping Stressed Professionals Reconnect with Themselves through
Breathwork Coaching”

Why it matters:
Visitors want to know immediately: “Is this for me?” Your heading
should answer that clearly and warmly.

3. H1 HEADING
(the main heading visitors see at the top of your homepage)
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4. INTRO PARAGRAPH
(your first 2–3 sentences under the heading)

This is where you create connection. Show you understand their
problem, highlight the transformation you offer, and gently introduce
your services or expertise.

Template:
Say who you help and how
Mention location or "online" if relevant
Keep it warm, real, and reassuring

Example:
“If you’re feeling burned out, anxious, or stuck in your head, you're not
alone - and there is a way back. I offer breathwork coaching for
professionals who want to feel calmer, clearer and more in control.
Based in Leeds and available online.”

Why it matters:
This helps readers feel understood and gives Google useful context
about your niche, service, and location.

Bonus Tip:
 You can also introduce your key services or a short bio here, to build
trust early on.
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Your homepage should guide people somewhere – not leave them
guessing. A clear, friendly CTA tells them exactly what to do next.

Template:
Ready to [Solve Problem / Reach Outcome]?
[Button: Book a Call / Get Started / Let’s Talk]

Example:
“Ready to feel more grounded and present? [Book a Free Call]”

Why it matters:
Your visitors need clear direction - don’t assume they know what to do
next. A simple, well-placed CTA turns passive readers into potential
clients.

5. CALL TO ACTION (CTA)
(what you want your visitor to do next)
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Add Quick Trust-Builders

A homepage without trust signals is like a shop with no reviews. Add
something near the top to reassure visitors:

Examples:

A short testimonial
“I felt lighter and calmer after just one session — and finally able to
breathe again.”

A credentials line
Certified Breathwork Coach | Trauma-Informed | 8+ Years’ Experience

BONUS TIP

With these 5 updates, your homepage will be:
 
 ✔️ Easier for the right people to find
 ✔️ Easier for visitors to trust
 ✔️ More likely to convert into real enquiries or bookings

DONE IN 10 MINUTES



Page Title: Does it clearly say what you do and for whom?

Meta Description: Is it client-focused and enticing?

H1 Heading: Does it make visitors instantly feel “this is for me”?

Intro Paragraph: Does it show you understand their problem and
offer a clear solution?

Call-to-Action: Is it obvious what they should do next?

Trust Signal: Do you have at least one testimonial or credibility
marker near the top?
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This is just the start. I help service providers, coaches and consultants
turn their websites into client-attracting assets - without confusing
jargon or spammy tactics.

Book a Free Discovery Call or Email Me Here

WANT HELP OPTIMISING THE REST
OF YOUR WEBSITE?

YOUR 10-MINUTE HOMEPAGE
CHECKLIST

https://schedule-a-call-with-hazel.as.me/
https://schedule-a-call-with-hazel.as.me/
https://schedule-a-call-with-hazel.as.me/
mailto:hazel@seo-plus.co.uk


Many of my clients come to me feeling frustrated because their websites
aren’t pulling their weight, and they’re not attracting the right kind of
enquiries.

I help them turn things around - with ethical SEO and clear, compelling
content - so they attract the right clients and build a business they’re
proud of.

There’s nothing better than seeing my clients thrive - and that all starts
with clarity about who you’re here to help.

Looking forward to supporting you,
Hazel

About Hazel Jarrett

CUTTING THROUGH
SEO CONFUSION - 

THE RIGHT WAY

Want to learn more?

Visit my Website: www.seo-plus.co.uk
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http://www.seo-plus.co.uk/
http://www.seo-plus.co.uk/

