
Blog Topics That Build Trust
and Attract Clients

Content ideas that build trust,
showcase your expertise, and attract

the right clients

BLOG IDEAS GUIDE
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Before we dive into ideas, here’s the type of content that works
right now:

It helps your ideal client solve a problem, make a decision, or feel
more confident
 It reflects your real voice — no jargon, no fluff
 It shares something AI can’t — your perspective, stories, or
process
 It connects to what you offer

Use these prompts to plan blog content that does more than fill
space — it builds trust, attracts enquiries, and supports your
business goals.
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What Makes a Great Blog Post?

LET’S GET STARTED

Ready to discover the 5 blog post types that
work really well?

let's get
started



“How to Choose…” Guides are perfect for people on the verge of
hiring someone like you.

Ideas to try:
How to choose the right [your service] for [specific situation]
What to look for in a [your profession]
How to know if [your service] is right for you

Why it works: 
Helps clients feel confident and positions you as the expert.
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1. “HOW TO CHOOSE…” GUIDES

NOTES: 
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Walk people through how you’ve helped someone just like them
with client journey stories or case studies.

Structure:
1.The challenge or concern
2.What you did
3.The outcome
4.What they said and/or learned

Why it works: 
Shows your process in action and builds real trust.

2. CLIENT JOURNEY STORIES

NOTES: 
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Tackle common assumptions or mistakes in your industry with
myth-busting posts

Prompts:
A common myth about [your service] is…
The truth about [a misunderstood topic]
Why [popular belief] might be holding you back

Why it works: 
Shows thought leadership and clears up confusion.

3. H1 HEADING 3. MYTH-BUSTING POSTS

NOTES: 
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(your first 2–3 sentences under the heading)

Behind-the-scenes or what-to-expect content helps people feel
prepared and reassured.

Ideas:
What to expect in your first [session / call / project]
Behind the scenes of my [process / service]
FAQs about working with me

Why it works: 
Reduces hesitation and answers questions before they’re asked.

3. H1 HEADING 4. BEHIND-THE-SCENES 

NOTES: 
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Share your opinion, your way of doing things, or your take on a
common problem by creating personalised guides with expert
advice.

Try:
What I wish more people knew about [your industry]
My top tips for [solving a client problem]
Why I do things differently when it comes to [your service]

Why it works: 
AI can’t replicate your perspective — this is what sets you apart

5. PERSONALISED GUIDES 

NOTES: 
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Quick Content Prompts

“I’m always telling my clients…”
“Here’s a question I get asked all the time…”
“If you’re thinking about [hiring someone like you], here’s what to
know…”
“3 mistakes I see people make when…”
“A recent success story I’d love to share…”

BONUS TIP

Always Link It Back to Your Services

The best blog content doesn’t just educate — it gently guides people
to take the next step with you. Whether it’s booking a call,
downloading a resource, or just feeling more confident about getting
in touch, make that path easy to follow.

FINAL TIP: 

Need help planning or writing your blog
content?
 I help service-based business owners like you create blog strategies
and content that connect with the right people.

Find out how I can help or Get in touch for a chat

https://www.seo-plus.co.uk/seo-services/seo-content/
https://www.seo-plus.co.uk/contact/


Many of my clients come to me feeling frustrated because their websites
aren’t pulling their weight, and they’re not attracting the right kind of
enquiries.

I help them turn things around - with ethical SEO and clear, compelling
content - so they attract the right clients and build a business they’re
proud of.

There’s nothing better than seeing my clients thrive - and that all starts
with clarity about who you’re here to help.

Looking forward to supporting you,
Hazel

About Hazel Jarrett

CUTTING THROUGH
SEO CONFUSION - 

THE RIGHT WAY

Want to learn more?

Visit my Website: www.seo-plus.co.uk
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http://www.seo-plus.co.uk/
http://www.seo-plus.co.uk/

